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—— ABOUT ME —— CONTACT
| turn ambitious ideas into clear, expressive, and culturally relevant SR ETENEN VR IR o G
q q q a q TEL (647) 803-3753
creative work. A creative strategist and video producer trained as an _
BASED Toronto, Ontario
architect, | build visual systems that feel as bold as the ideas behind
them, and work just as hard. | script, shoot, and edit from my own —— ELSEWHERE
studio, so an idea goes from brief to finished piece without the PORTFOLIO » VIDEO WORK » YOUTUBE ~
handoffs. LINKEDIN »
—— WHAT I DO
—— TOOLKIT
01 Brand identity & strategy. Positioning, voice, and visual direction that give a brand L CREATTVE

something distinct to say and a system to say it with. e s e G e A

02 Campaigns. Campaignable concepts that travel across video, social, digital, and print, el Gl S sTe i

backed by the channel and performance know-how of a working marketer. - PRODUCTION
Premiere Pro / Adobe Creative Cloud / Descript / Logic
[0k} Video production. Scripting, storyboarding, filming, directing talent, editing, and sound, Pro X / Audio engineering / Mixing & mastering
from a full home studio with the lighting and equipment to turn lessons and ads around fast.
— MARKETING
04 Editorial & education. Training videos, tutorials, and short-form content that explain Social strategy / Paid media/ SEO & SEM/ Content
complicated things in plain language. marketing / HubSpot CRM

- AI & TOOLS

Claude / ChatGPT / Runway / Perplexity / Notion Al /
Softr

05 Sound. Music producer, audio engineer, and multi-instrumentalist, so tone of voice and
brand sound are part of the idea from the start.

40+ 50+ 50+ UofT + GBC

videos created, written, shot, and edited weekly client calls explaining a software original songs across 12+ years of music design undergraduate from UofT and
end to end platform production marketing management (digital media)
graduate from George Brown

KUSH-SWAMI-PORTFOLIO.VERCEL.APP KUSH SWAMI — CREATIVE STRATEGIST & VIDEO PRODUCER CONTINUED -


https://kush-swami-portfolio.vercel.app/
https://www.kushswami.com/video-portfolio
https://www.youtube.com/user/TheLilSwami/
https://www.linkedin.com/in/kush-yegnaswami-5014b899/
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—— WORK EXPERIENCE 2018 — PRESENT
JANE2626 DIGITAL MARKETING CONSULTANT
= PRESENT WSI WORLD - TORONTO, ON
— Build integrated strategies across SEO, paid media, social, email, and content, turning brand goals into measurable campaign
outcomes.
— Create and oversee ad assets, including copy, creative briefs, and video concepts tailored to each client's voice and audience.
— Present strategy and results to multiple clients at once, with a clear creative rationale behind the numbers.
APR 2@24 MARKETING CO-OP — SOCIAL & VIDEO
y SlE etk GEORGE BROWN COLLEGE - TORONTO
— Produced video content featuring students and ambassadors that grew visibility across LinkedIn and TikTok.
— Wrote short-form content strategies to brand guidelines, wrote copy, and directed on-camera talent for multi-platform distribution.
FEE 2023 CORPORATE & PERSONAL CONTENT CREATOR
= PRESIEWY SELF-EMPLOYED - FREELANCE - TORONTO
— Script, shoot, and edit video ads, tutorials, voiceovers, and violin soundtracks for brands and independent artists, from storyboard to
final delivery.
— Corporate clients include Sid Lee, Circle.so, and Decoherence; created example ad campaigns for Maple Leaf Foods and VinFast.
— Music production, songwriting, and mixing and mastering for 30+ independent Toronto artists.
IAN 222 SALES DEVELOPMENT REPRESENTATIVE
= FEB 2028 CIRCLE - NEW YORK, NY (REMOTE)
— Explained and sold Circle's community platform to creators, brands, and companies on 50+ weekly Zoom calls, partnering with AEs on
high-value accounts.
— Helped build a lead-scoring matrix in HubSpot CRM, improving pipeline quality and conversion forecasting.
JUN 2eiE VIDEO CONTENT DEVELOPER
= DEC 4wie WSP GLOBAL INC. - TORONTO
— Produced six 30-minute corporate training videos for the WSP Marketing Team, researching, scripting, filming, and editing each end to
end.
—— EDUCATION
POSTGRAD. CERTIFICATE - MARKETING MANAGEMENT (DIGITAL MEDIA) 2024

George Brown College ‘- Toronto - 4.0 GPA

HONOURS BA - ARCHITECTURE, MINOR IN DIGITAL HUMANITIES 2020
University of Toronto - Toronto

ENTREPRENEURSHIP FELLOWSHIP PROGRAM 2022
Venture for Canada - Toronto

—— AWARDS

PYTHON'S PIT - 1ST PLACE - $2,500 GRANT 2016
RBC & MNP LLP/ University of Toronto. Indoor aquaponic food-growing system; built two working prototypes.

PYTHON'S PIT - 2ND PLACE - $1,000 GRANT 2015
RBC & MNP LLP/ University of Toronto. Indoor vape-smoke detection alarm system.

SWAMI.KUSH@GMAIL.COM PORTFOLIO - KUSH-SWAMI-PORTFOLIO.VERCEL.APP LET'S MAKE SOMETHING TOGETHER



